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STEP1

Lead Magnet:

Create a resource
guide that will give
listeners a quick
win.

The Nurture Sequence

4

STEPS

Offer Email:
‘ STEP 4 Layout your best

offer. Give them the

STEP3 Case StUdy opportunity to

Email: work with you.
STEP 2 Deep Dive Share a success
2 story of a client you
Email: worked with.
Wl‘ly Email: Add even more
Share your why value to your
and what they can audience.

learn from you.
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